
IBC’S OVERALL AUDIENCE

SENIORITY/DECISION MAKING

C-suite, VP, EVP, 
Director and above

33%
make or influence  

final decision

79%
have an annual spend  

of €1,000,000+

36%

REACH

63%

W EUROPE AND SCANDINAVIA

CENTRAL EUROPE 7%5%

EASTERN EUROPE

12%NORTH 
AMERICA

4%

AFRICA/MIDDLE EAST

ASIA

8%

1%SOUTH 
AMERICA

A TRULY GLOBAL AUDIENCE, REPRESENTATION FROM OVER 150 COUNTRIES.

GLOBAL AUDIENCE, BROKEN DOWN BY CONTINENT:

GEOGRAPHY

BROADCASTER /  
CONTENT PROVIDER  13.8% OTHER  16.7%

SYSTEMS INTEGRATOR  5.5%

PRODUCTION  8.8%

POST PRODUCTION  4.8%

MEDIA DISTRIBUTION  4.3%

HARDWARE SUPPLIER  10.4%

CINEMA  3.2%

CONSULTANCY / ANALYTICS / 
RESEARCH  2.9%

EQUIPMENT HIRE / RESELLER  3%

EXPANDING 
AUDIENCES  

(23.6%)

VOICE  0.2% ADVERTISING  1.4%

TELECOMS  3.8%

SOFTWARE SUPPLIER / 
CLOUD SERVICES  12.2%

MOBILE  0.3%

IOT  0.8%

IMMERSIVE TECHNOLOGIES 
(VR, AR & MR)  0.7%

ESPORTS / GAMING  0.3%

OTT PLATFORM  3.9%

FINANCIAL SERVICES  1.1%

GOVT / INDUSTRY BODY / 
EDUCATIONAL ORG  1.9%

INDUSTRY SECTORS

TOP 10 COUNTRIES:

NETHERLANDS   
19%

FRANCE
5%

CHINA
3%

UNITED STATES  
10%

ITALY
2%

GERMANY
10%

SPAIN
2%

RUSSIA
2%

BELGIUM
4%

UNITED KINGDOM  
15%

2.5 million e-bulletins 
sent each year

2.5m
Over 91,000 social 

media followers

91k
Qualified database 

totals 250,000+

250k+


